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ClearPath Action Fund created a digital-dominated model in the 2016 elections for how to 
efficiently and effectively pinpoint and influence persuadable voters who are interested in clean 
energy. The inaugural 527 campaign run by Anthro spent roughly $4 million in 15 races, with 13 
of those candidates winning reelection. The campaign created 15 websites, 156 videos, 595 
banners and 34 mailers. It was featured on many digital networks, including Facebook, Google, 
Twitter, SpotX and 4info. A cable TV ad was run in English and Spanish touting Rep. Carlos 
Curbelo in south Miami-Dade and the Florida Keys. Even taking into account the broader wave of 
Republican victories this fall, there is clear evidence that positive conservative clean-energy 
messaging and defending against baseless liberal attacks increased votes for nearly all of 
ClearPath Action Fund’s 15 endorsed candidates. And in at least a couple of races, it may have 
made the difference between winning and losing.  
  

Key Findings from the campaign 
 

● 12 of the 15 campaigns increased votes for the Republican candidate by an average of 
3.8% within the targeted 700,000 persuadable clean energy voters. The boost among 
independent voters was 5.9% on average across the 12 campaigns. The other 3 
campaigns were not measured. 

● The increase in ballot support was fueled by a rise of 5.7% in voter approval for the 
endorsed Republican candidates on energy and environmental issues and a 3.8% 
increase in overall favorability for the candidates.  

● Clean energy views of Republicans helped candidates improve their standing as 
“independent thinkers” by 2.7%. 

● Republicans by 5% were increasingly associated with “promoting clean energy” versus 
their Democratic opponents  

 

Highlighted Races  
 

● ClearPath Action Fund spent $510,000 to help Curbelo, an investment in the 
organization’s initial House endorsement that resulted in a net gain of more than 6,400 
votes for the Florida Republican. That represented 20% of his margin of victory. Among 
persuadable clean energy voters, Curbelo’s support rose by 5.6% and his favorability 

https://anthro.agency/
https://clearpathactionfund.org/
https://clearpathactionfund.org/
https://www.youtube.com/watch?v=XlHDJiL2SCk&feature=youtu.be
https://www.youtube.com/watch?v=Xj7URrqGkgk&feature=youtu.be


rating by 5.7%. The campaign also quadrupled - from 1.9% to 9.1% - ticket splitting 
among Democrats and Independents that voted for Hillary Clinton.  

● The campaign also increased ballot support by 6.2% for Rep. Elise Stefanik and the New 
York Republican’s support among Independents rose by 10%. 

 
 

Defining persuadable clean energy voters 
 

● 1.4 times more likely to be between the ages of 25-54 and less likely to be age 55 or 
older than the average voter  

● More than 4 times more likely to be either labeled as a likely independent or 
unaffiliated with any political party and less likely to be a Democrat than average voter 

● 1.3 times more likely to be digital media heavy and use Facebook and 1.2 times more 
likely to open emails than average voter  

● Less likely to have voted in the 2006-10 elections but 1.2 times more likely to have 
voted in the 2012 general election 

 
 
  

 


